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You ain’t seen nothing yet:



•

•

•

•

•

•

•

•



It’s a fact!
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How about you? 



Credit inst., 

payment inst., 

notaries, …

12

Police, public 

prosecutorFIU (in BE CFI)FATF
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Credit inst., 

payment inst., 

notaries, …
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12% 85% 18% 46% 32%

82% 91% 28% 54% 76%

25% 75% 46% 73% 11%

35% 21% 47% 50% 88%

25% 50% 51% 48% 49%

07% 43% 32% 83% 58%

49% 12% 81% 15%

13% 24% 51% 91% 65%

32% 17% 50% 11% 54%

42% 50% 34% 33% 87%

69% 45% 44% 78% 26%

86% 32% 43% 68% 37%

06% 87% 92% 53% 30%

89% 33% 97% 42%

32% 11% 29% 23% 34%

38% 21% 57% 85% 76%

59% 30% 32% 83% 41%

46% 27% 33% 80% 92%

80% 95% 31% 44% 33%

93% 12% 12% 61% 11%
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Discai’s solutions are based on 

 and have a .

Today, Discai’s KYT AML is 

.

Its efficiency in catching money launderers 

internationally proves that its unbeatable mix of 

domain and technology expertise has passed 

the highest legal, compliance and risk 
standards.



CEO

fabrice.deprez@discai.com
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