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EGLE’s Top Resources and Tools
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616-403-1615 | boekesteine@michigan.gov
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Education and 
Community Engagement

Michigan.gov/EGLEclassroom

Michigan.gov/EngageWithEGLE
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Definitions
Community Engagement 

• Process of informing and involving 
people in the projects that affect them.

• Tailored to the individual community 
and the project/issue.

• Evolves as information is collected and 
analyzed.

Environmental Education

• Learning process that increases 
people’s knowledge and awareness 
about the environment and its 
associated challenges, develops the 
necessary skills and expertise to 
address the challenges, and fosters 
attitudes, motivations, and 
commitments to make informed 
decisions and take responsible action
– North American Association for Environmental 

Education (NAAEE)
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“…someone who, both individually and together with others, makes 
informed decisions concerning the environment; is willing to act on these 
decisions to improve the well being of other individuals, societies, & the 

global environment; and participates in civic life.” - NAAEE

An environmentally literate person is: 
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Environmental Literacy includes

Knowledge 

Dispositions

Competencies 

Environmentally Responsible Behavior
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Best Practices in CE and EE

1. Identify what you’re trying to do

2. Identify who it matters to

3. Break down the issue into plain language

4. Incorporate a call to action
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1. Identify Your “What” and “Why”

Meet Regulatory Requirements Encourage Voluntary Action/Participation
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Tool: “What’s the Noun?”

Or…

I’m creating a (noun) 
that will (verb) 
(target audience) to 
(action).
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EGLE Resources: “What” and “Why”
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2. Target Your Audience

• Target your communications to 
the right audience

– Homeowners

– Multi-family dwellings

– Employees

– Youth

• Understand their needs and 
what’s important to them

– Consider accessibility

CAPTIVE 
AUDIENCE

WILLING 
AUDIENCE
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EGLE Resources: ID and Target Your Audience

Michigan.gov/EnvironmentalJustice

Michigan.gov/egle/maps-data
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Engaging and Educating Youth

Engaging Youth

• Awareness of your regulatory and non-
regulatory work

• Development of lifelong pro-
environmental behaviors

• Workforce development

Engaging School Communities

• Achieving your program goals 
(regulatory and non-regulatory)

• Moving statewide priorities forward 
(e.g. Addressing climate change)

• Innovation and broader community 
connection
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What EGLE Classroom Does
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• Find what they need easily.

• Understand what they find the first 
time they read or hear it.

• Use what they find to meet their 
needs.

3. Use Plain Language

Material is in plan language if readers can1: Some techniques to achieve plain language1:

• Active voice, not passive

• Short sentences and paragraphs

• Common, everyday words

• Easy to follow design features

• “You” and other pronouns

1www.plainlanguage.gov
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EGLE Resources: Publications

Michigan.gov/EGLEPublications
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EGLE Resources: GovDelivery Newsletters 



18

EGLE Resources: Print and Web

Brochures

GIS
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4. Include a Call to Action

• What’s the “What”?

Or…

I’m creating a (noun) 
that will (verb) 
(target audience) to 
(action).
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EGLE Resources: Calls to Action (Youth Edition)

Place

Project

Problem

Transformative 
STEM Learning

Great Lakes Stewardship Initiative's 
6 Elements of Place-Based 

Stewardship Education
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Reaching Your Target 
Communities Define objectives

Identify target audiences

Draft key messages for audiences

Identify tools and tactics

Stick to timeline and budget
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Connect with us on Social Media

Michigan.gov/EGLEconnect
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Contact Us

Eileen Boekestein

Environmental Education Coordinator

BoekesteinE@michigan.gov

616-403-1615

Michigan.gov/EGLEclassroom

Michigan Department of 
Environment, Great Lakes, and Energy
EGLE-Engage@michigan.gov 
800-662-9278

Michigan.gov/EGLE

Michigan.gov/EngageWithEGLE


