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Pre-Conference Decision Making Process Conference Experience

• Marketing
• Present research
• Visibility
• Receive topic update
• Accreditation
• Explore field
• Building a profile
• Sales
• Networking
• Curiosity 

SHALLOW:
• Location
• Cost
• Programme

DEEP:
• Programme
• Opportunities
• Co-creation
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Pre-Conference Decision Making Process Conference Experience Post-Conference Outcomes

• Marketing
• Present research
• Visibility
• Receive topic update
• Accreditation
• Explore field
• Building a profile
• Sales
• Networking
• Curiosity 

SHALLOW:
• Location
• Cost
• Programme

DEEP:
• Programme
• Opportunities
• Co-creation

Experiential Assets:
• Awareness
• Ideas & insights
• Understanding & 

knowledge
• Contacts
• Confidence
• Preparations

Opportunities:
• Credibility & trust
• Sales / Projects
• Can act on/share 

new knowledge
• Complete drafts 

of papers
• Future 

collaborations
• Reflections

Outcomes:
• Stronger and wider network
• Material for research
• New projects
• New clients
• Increased sales
• Paper published
• Friendship





Breakout discussion on the framework

What are your thoughts 

on the framework?

How can it support you 

when designing 

events?

What do you agree and 

disagree with in the 

framework? 
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